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Cut hay.

Heavily graze pasturesto beinterplanted to cool
Season pastures.

Check minerd feeder.

Check for mole crickets, spittlebugs, and
grassoopers, and treat if necessary.

Check dust bags.

Wean calvesand cull cow herdif not already done.
Remove open, unsound, or poor producing cows.
Train cowboys to observe normal and abnormal
behavior and signsof disease.

Besureany replacement purchasesare healthy and
have been calfhood vaccinated for brucellosis.
September or October isagood time to deworm
thecow herdif internal parasitesareaproblem.
When replacement heifersare weaned, givethem
required vaccinationsand teachthemto eat froma
bunk —then put them on agood nutrition program.
Determinebull replacement needs, develop selection
criteria, and start checking availability of quality
animds.

Review winter feed supply and feeding plansso that
needed adjustments can be made before supplies
tightenand pricesrise.

October
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Plant cool seasonlegumes.

Pant smal grain pastures.

Check minerd feeder.

Check for externd parasites, especidly lice, andtrest
if needed.

Check for spittlebugsand grass oopersand trest, if
needed.

Watch condition of cow herd; maintain adequate
nutrition.

| solate any additionsto the herd for 30 to 60 days
and observefor Sgnsof disease; retest for brucellosis
and leptospirosis.

Be sureyou have adequate handling facilities, and
they arein good working order.

M If you areraising bullsfor the commercial market,
October thru December is the main bull-buying
seasonfor cattlemenin south Floridaand now isthe
timeto haveyour promation programfully activated.

November

Have soilstested.

Observe cowsdaily to detect calving difficulty.
Useminera with high level of magnesiumif grass
tetany hasbeen aproblemin the past.

Check for external parasitesand treat if needed.
Maintain adequate nutrient level for cow herd.
Calveinwell-drained pastures.

Survey pasturesfor poisonousplants.

Start summarizing your annual records, both
production and financia-then youwill havetimeto
make adjustmentsfor tax purposes.

Re-evaluate winter feeding program and feed
supplies.

Get breeding soundness examson bull battery so
you havetimeto find replacementsif somefail.
Implement bull conditioning program.

Review plansand arrangementsfor the upcoming
breeding season.

Check progress of devel oping replacement heifers
- arethey going to meet your target weight by the
start of the breeding season?
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w2 UNIVERSITY OF  Beef Industry

®'FLORIDA uyniversity Travel
IFAS EXTENSION Course for Teen
Leaders

Application

Who?

Applicants must be at |least 15 years-of-age by
September 1, 2005 and be a current member of the
Junior FloridaCattlemen’sAssociation.

When?

Session 1 - June 2006; UF campus and/or FCA
Headquarters

http://www.animal.ufl.edu/extension/beef/newsletter.shtml



Session 2 - July 2006; Travel CoursetotheHigh
Hans
What?

The Beef Industry University is an exciting,
educationd, enlightening experiencefor teenleaderswho
planto spend alifeinthebeef cattleindustry. Maybethe
most important function of thissummitisto motivateand
inspire our outstanding teens to continue in the beef
industry intheface of inhibiting factorspresented by the
media, their peers, and sometimestheir ownfamily. The
programisdesigned to connect teenswith theimportant
andinfluentia issuesand peopleinthe beef industry.

How toapply?

Participantswill submit applicationsto Dr. Tim
Marshall by January 15, 2006. The FCA Youth
Committeewill makethe selectionsby February 1, 2006.
Memberswill benotifiedimmediately so that planscan
bemadefor participation.

P.O. Box 110910
Animal ScienceBuilding
Universty of Florida
Gainesville, FL 32611

The FCA Youth Committeereservestheright
tointerview the applicantsif the printed gpplications
do not provide sufficient information to completethe
selection process.

Follow thisformat to create an application packet.
Please be accurate, complete, but concise. Your packet
developmentisanindicator of your communicationskills,
ability to organizeand cregtivity. Using Micorsoft Word,
WordPerfect or other software, createthis packet. Do
not try to hand writeonthisform.

1. Legal Name- Namethat you want used to address
you (ie., Suerather than Susan)

2. Permanent Mailing Address

3. Phone Numbers (home, cell, others)
4. E-mail Address

5. BirthDate

6. Number of yearsactively involved asmember of
theJunior FCA.

7. Evidence of school scholastic performance
provided by your high school or college (GPA, SAT,
ACT).

8. Provideevidenceof activity and professional
development gained from:

a 4-H

b. FFA

¢. Junior FCA and local County Cattlemen’sAssoc.
d. Junior breed associations

e. Other youth programs

9. Work experiencein the beef cattleindustry
10. Other work experience

These questions must be answered by the
applicant alone. He/she may use any source of
information to respond, but must use personal
critical thinking and creative writing to provide
the answers.

11. Identify oneof thefollowing major issuesaffecting
the beef cattleindustry and discussitseffect on
Florida sbeef industry? 1. BSE and the Export
Markets2. National Anima 1D

12. Why do you want to participatein thisprogram?

13. Why should you be selected to represent Florida's
Junior FCA membershipinthisprogram?

14. How would you usewhat you learninthis
program to benefit the beef cattleindustry, the Junior
FCA membership, and yourself?

15. Describethe United States beef cattleindustry
structure and discuss how Florida sbeef cattle
producersfitinto thisnational structure.

TimMarshdl

Phone: (352) 392-1917

Emall: marshdl @animd..ufl.edu
UF/IFAS, Department of Animal
Sciences

Ganesville FL
http:/Aww.animd .ufl.edu

SOURCE:
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Florida Equine
Institute & Allied Trade
Show
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September 22, 2005
8:00 am

Southeastern Livestock Pavilion
2232 NE Jacksonville Road
Ocala, Florida 34470

ThisEquinelngtituteand Allied Trade Show is
conducted by:
Central FloridaLivestock AgentsGroup

PROGRAM PLANNING COMMITTEE

Chairman

Mark Shuffitt, Marion County Extension

Extension Equine Specialist

Ed Johnson, Ph. D.

Extension Equine Specialist

SaundraTenBroeck, Ph. D.

Extension Director

Freddie Johnson, Ph. D.

Central FloridaLivestock AgentsGroup
JoeWalter-Brevard County
Ed Jennings-Pasco
Mark Shuffitt-Marion County
DennisMudge-Orange& Seminole
Randy Bateman-Osceola County
Brantley Ivy-Polk County
Sharon Gamble-VolusiaCounty

AM
8:00-8:45
Trade Show Opens/ Registration

Moderator:
Mark Shuffitt, Chairman- CFLAG

8:45

“Opening remarks/ Welcome”

F. Glen Hembry, PhD, Chairman, Department of
Animal Sciences, University of Florida

9:00-9:45

“Managing Horse Manure by Composting”

Lori Warren, Ph.D.; EquineNuitritionist, Department
of Animal Sciences, University of Florida

9:45-10:30

“Maintaining the Mouth of Equine Athletes’
Kent Seamonson, DVM, TomokaEquine Practice,
Del.and, Florida

10:30- 11:00
Trade Show Break

11:00- 12:00

“Common Lamenesses’

Murray Brown, D.V.M., MScDipl, Chief, Large
Anima Surgery, University of Horida

PM

12:00-12:15

Update

“Florida Equine Waste Management / BMP's’
SaundraTenBroeck, Ph.D., Equine Specialist,
Department of Animal Sciences, Univergity of Forida

12:15-1:15
Lunch/Trade Show Break
Waste M anagement Demo

1:15- 1:45

“Techniques & Technology in Hoof Care’

Ed Johnson, Ph.D., Equine Extension Speciaist,
Department of Animal Sciences, University of Forida

1:45-2:30
“Boots& Bandages’ (Panel Discussion)

http://www.animal.ufl.edu/extension/beef/newsletter.shtml



Performance

Ed Johnson, Ph.D.

Equine Extenson Specidist
University of Horida

Shipping

DanaZimme,DVM, DACVIM, DABVP
Equine Extenson Veterinarian
University of FHorida

Wounds

Murray Brown, D.V.M., MSc, Dipl
Chief, LargeAnimal Surgery
University of FHoorida

2:30-3:00
Trade Show Break

3:00-4:30
LiveAnimal Demonstration

“Saddle Fitting & Pad Selection”
BlakeKrd

Master Saddle Maker

Morriston, Florida

Joel McQuagge

Saddle Maker

Manager Horse Teaching & Research Farms
Department of Animal Sciences

University of Horida

Register Now To Win $500 Gift Certificate!

Each paid participant registration to the 2005
HoridaEquineIngtituteand Allied Trade Show will be
entered inadrawing towin a$500 gift certificate good
at Tack Shack of Ocala, Inc. or Tack Shack Too. Take
alook at their webgite: hitp:/Amwww.tackshackofocda.com.
Thedrawingwill beheld a theconcluson of theprogram
on September 22, 2005. You do not need to be present to
win.

Regigraionincudesadmissontod| seminars, trade
show, aprinted copy of thepeskers papers, refreshment
bresks and catered lunch. Additiondly, eech paid registrant
will bedigibletowina$500 gift certificatefor useat Tack
Shack of Ocala, Inc. or Tack Shack Too.

Directions to Southeastern Livestock Pavilion
from I-75;
Exit 354 - US Hwy 27

Turn east on US 27 and continueto US441, turn
northonto US441 and gotofirst traffic light, turn east
onto 200A and continue for approximately 1 mile.
Southeastern Livestock Pavilionison the north side of
200A.

GPS:

W 82'07.835
N 29'12.662'

For moreinformation contact;

Marion County Extension Service
ATTN: Mark Shuffitt

2232 NE Jacksonville Road
Ocala, Florida 34470-3615
Phone: (352) 671-8400

Emall: jmsh@ifasufl.edu

http://www.animal.ufl.edu/extension/beef/newsletter.shtml




Participation Registration Form

FloridaEquinelnstitute & Allied Trade Show
September 22, 2005
Southeastern Livestock Pavilion
Ocdla, Florida

PLEASE PRINT

Name

Organization

Address

City

State & Zip

County

Registration Includes:
All seminars, trade show, proceedings,
refreshment breaks, and lunch

$25 Registration Fee (Postmarked on or
before 09/12/05)

$15 Student Registration Fee
$50 Late Registration Fee (postmarked

after 09/12/05) or pay at the gate

MAKE CHECK OR MONEY ORDER PAYABLE TO:

Marion County Extension
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First of its Kind: UF Launches
Center for Food Distribution and
Retailing

Described by researchersasthefirst of itskindin
theworld, the new Center for Food Distribution and
Retallinga theUniversty of Floridawill hdpthenation's
$950hillionretail foodindustry provide consumerswith
high quality productsat affordableprices.

Thecenter will conduct research and educationon
theentirefood distribution chainfromfarmtofork, with
an emphasis on perishablefood products such asfresh
produce, mest, fish and baked goods, said Jeffrey Brecht,
director of the center at UF's Institute of Food and
Agricultural Sciences.

He said the center will also focus onimproving
packaging design and devel oping new technol ogiessuch
asradio frequency identification on food productsto
replacethe current bar code system and speed customers
through the checkout counter.

“When it comes to perishable food products —
whichaccount for hdf of dl retail food sdes—highlosses
trand ateinto razor-thin profitsthat average about 1.4
percent,” Brecht said.

“For perishables, only 19 percent of theretail price
representsthe amount paid to growers,” hesaid. “ The
balance covers marketing and distribution aswell as
losses, which means there are real opportunities for
improving the processfrom growersto the shelvesof a
retail store.”

Oneof the best waysfor aretailer to keep or gain
market shareisby presenting aperfect produce section,
he said. The positiveimage gives customers a better
perception of theoveral quaity of thebusiness.

“In the minds of many customers, if the store
provides high quality fresh produce, it is probably
maintaining the same high quality for other productsin
thestore,” hesaid.

“However, kegping this* freshnessimage’ requires
aninventory turnover of almost 50 percent each day —
thehighest percentagein aretail storeafter themest and
fishsections.”

http://www.animal.ufl.edu/extension/beef/newsletter.shtml



Asaresult, the average lost revenuefor afresh
produce section in a supermarket is about $200,000
per year, said Brecht, ahorticultural sciences professor.

Theinterdisciplinary center, whichindudesscientists
from five UF departmentsworking in cooperation with
major national food distributors and retailers, will
generateresearch-based informationfor thefood indudtry,
consumersand students. Participating UF departments
includeagricultura andbiologica engineering, foodand
resource economics, food science and human nutrition,
horticultural sciencesand plant pathol ogy.

Jean-Pierre Emond, an associate professor of

Jeffrey Brecht (left) and Jean-Pierre Emond, co-directors of
the University of Florida’'s new Center for Food Distribution
and Retailing, check pineapples for freshness and quality
after shipment from Costa Rica. Brecht said the center —the
first of its kind in the world — will conduct research and
education on the entire food distribution chain from farm to
fork, with an emphasis on perishable food products such as
produce, meat, fish and baked goods. Emond said the center
will also help test and develop new technologies such as
radio frequency identification tags that will eventually
replace traditional bar codes on packages. (AP photo by
Thomas Wright/University of Florida/I FAS)

agricultura and biologica engineering and co-director
of the UF center, said their advisory board includes
executivesfrommaor supermarket chainssuchasAhold,
Publix and Wal-Mart. Morethan $1 millionin research
support commitments haveaready been received from
firmssuch asFranwell Inc. in Plant City, FL; Ingersol |-
Rand Co. Ltd., in Bridgeton, Mo.; and IPL Inc. in
Quebec, Canada.

“While the primary focus is the Florida food
distribution and retailingindustry, the UF center will have
animpact ontheworldwideindustry,” Emondsaid.“The
center will also introduce new concepts in food
distribution and retailing at the undergraduate and
graduatelevel saswell asthrough continuing education
programs.

“Qutreach effortswill target theentirefood industry,
ranging from growers and packers to shippers and
transportation servicesaswell aswarehouse operators,
wholesdlersandretailers.”

Hesaid radio frequency identification—or RID —
isoneof the hottest new technologiesinthedistribution
andretailingindudry, anditwill eventually makebar codes
on productsobsol ete.

“RFID tagswill revol utionizethe checkout counter,”
Emondsad. “ Ingtead of waiting for individua fooditems
to scanned, customerswill beableto havethecost of al
their purchases totaled electronically in a matter of
seconds.”

Thetags contain amicrochip and atiny antenna
that send the price and other information about the
product to acomputer. Inthefuture, thetechnology will
allow productsto betracked through every stage of the
supply chain, recording temperature, shock and other
conditionsduring shipping, Emond said.

“Wewill work dosdly withtheindustry to helpthem
adopt these new technologiesto limitlossesand make
further improvementsin freshness, quaity and safety,”
Emondsaid.

Hesaid 40 percent of the perishable producefrom
Central and South America enters the United States
through Florida, making the statealogical sitefor the
new center. Because of the rapid globalization of
agricultural trade, the center isexpected to becomea
vauable source of information for food distribution.
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Scott Charlton, senior vice president of
manufacturing and distribution at Publix Supermarkets
Inc.inLakeland, FL, said the UF center is“avaluable
partner providing auniquelevel of expertisethat isnot
readily availableto our industry. It will help usimprove
overdl quality and serviceto our customers.”

Jeff Wells, president and chief executive officer of
Franwell Inc., said itsrelationship with the new food
distribution and retaining center isanimportant strategic
dliance

“The center providesaplatformfor our retailing
customerswho are competitorsto collaboratein solving
difficult problemsthat affect usdl,” hesaid. “ Thisshared
cooperation would not be possible outside the center,
which provides aframework for research on neutral
groundfor al itsmembers.”

SOURCE:  Jeffrey Brecht
Email: jkb@ifas.ufl.edu

Phone: (352) 392-1928, Ext. 213

Jean-PierreEmond

Email: jpemond@ufl.edu
Phone: (352) 392-1864, Ext. 229

Scott Charlton
Emall: scott.charlton@publix.com
Phone: (863) 284-5562

Jeff Wells
Email: Jeff @agware.com
Phone: (813) 752-7952, Ext. 223

By: Chuck Woods

Phone: (352) 392-1773, Ext. 281
UF/IFASNews

Gainesville, FL

Release- August 24, 2005

Economic Impact of the Horse
Industry in the U.S.

Florida ranks 3 behind Texas and California

[ | TheHoridahorseindustry producesgoodsand
servicesvaued at $3.0billion

[ | Thenational industry hasa$5.1 billionimpact
on the Floridaeconomy when the multiplier effect of
spending by industry suppliersand employeesistaken
into account. Accounting for off-site spending of
gpectatorswould resultin an even higher figure.

[ | 440,000 Horidiansareinvolved in theindustry
as horse owners, service providers, employees, and
volunteers. Even more participate as spectators.

| The Florida horseindustry directly provides
38,300 full-time equivaent (FTE) jobs. Spending by
suppliersand employees (in Floridaand other states)
generatesadditiond jobsinHoridafor atota employment
impact of 104,700.

u There are 500,000 horsesin Florida, over 60
percent of which areinvolved in showing and recregtion.

American Horse Council
http:/Amww.horsecouncil.org/
Release- August 24, 2005

SOURCE:
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